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NEW ZEALAND
STRING QUARTET

TE ROPU TURU O AOTEAROA

Position Title: Marketing & Communications Coordinator/ Kairuruku Whakatairanga
me whakawhitiwhiti korero

Reports To: NZSQ General Manager / Kaiwhakahaere Matua

Location: Wellington, New Zealand (flexible hours/hybrid working available)
Employment Type: Fixed-term (July - December 2026), 0.8 FTE, 32 hours per week
Remuneration: $65,000 to $70,000 1 FTE (pro-rata at 0.8 FTE)

Our Purpose: Reimagining classical excellence in a diverse cultural landscape.

Our Vision: To play a leading role in the future of New Zealand music.

Our Mission: To provide transformational chamber music experiences that inspire, challenge,
educate, and reflect Aotearoa New Zealand.

Our Strategic Pillars:

In Concert
To champion New Zealand and contemporary music alongside the rich repertoire of classical
canon throughout Aotearoa and abroad.

In Collaboration
To explore the possibilities of the String Quartet genre through collaboration with other
artists and art forms.

In Your Community
To connect and enrich communities through accessible musical experiences.

Pathways
To inspire, empower and nurture future generations of New Zealand musicians.

Sustainability
To ensure the longevity of the New Zealand String Quartet Trust through a focus on people,
planet, partnerships and responsible resourcing.

About the New Zealand String Quartet

Founded in 1987, the New Zealand String Quartet - Te Ropu Turd o Aotearoa (NZSQ)
provides transformational chamber music experiences for all New Zealanders. With a strong



national and international reputation, the Quartet champions both classical repertoire and
New Zealand music, working collaboratively to reflect Aotearoa’s cultural identity and
diversity.

The New Zealand String Quartet Trust oversees all Quartet activities, supporting performance,
touring, and outreach programmes, as well as fostering professional development
opportunities for the next generation of chamber musicians in Aotearoa.

About the Role

This fixed-term role supports the delivery of NZSQ Trust's marketing and communications
activity during a transition period.

The Marketing & Communications Coordinator will implement agreed marketing plans and
campaigns, maintain digital channels, create engaging content, and support audience and
stakeholder engagement.

This role is hands-on and delivery-focused, ensuring execution of marketing campaigns and
digital communications.

There is scope for extending the role beyond December 2026, pending upcoming funding
announcements. Applicants must have the right to work in New Zealand.

Key Relationships

Internal External

General Manager / Kaiwhakahaere Matua Media and journalists (arts, culture and
mainstream outlets)

Operations Manager / Kaiwhakahaere Creative freelancers (designers,

Rauemi photographers, videographers)

NZSQ musicians and collaborating artists Website developers/CRM/ticketing platform
providers

NZSQ Trust Board Members Presenting partners (venues, festivals etc)

Interns / casual support staff Funders/sponsors
Arts sector networks/cultural partners

Key Accountabilities

Marketing Delivery

e Implement marketing campaigns for concerts, special projects, and community
engagement initiatives

e Coordinate production and delivery of marketing collateral (digital and print)

o Draft engaging, public-facing copy to support marketing campaigns

e Design basic marketing collateral, such as posters, to fit with the NZSQ's established
visual brand

e Ensure all outputs align with the established NZSQ brand and tone of voice

e Monitor campaign timelines and support budget tracking



Digital Channels & Content

e Maintain and update website content

e Create written and visual content (static and video) for NZSQ's social media accounts,
both independently and in collaboration with the NZSQ musicians

e Schedule and publish content across social media and e-newsletter platforms

e Support audience engagement through digital channels

e Assist with basic performance tracking and reporting (e.g. campaign reach,
engagement, ticket sales trends)

Communications & Media Support
e Prepare media releases and communications materials
e Support media outreach and coordination
o Liaise with external suppliers (designers, photographers, printers, venues) to deliver
campaign assets
e Ensure consistency across all communications

Audience & Stakeholder Support
e Assist with delivery of audience and donor communications
e Supportinitiatives to engage audiences, stakeholders, and partners
e Help ensure a cohesive audience experience from first interaction through to live
events

Systems & Administration

e Maintain CRM records and audience databases
Support ticketing setup and coordination for NZSQ events
Assist with data entry, reporting, and campaign tracking
Ensure files and marketing assets are organised and accessible

Other
e Occasionally, you may be required on weekends or in the evenings to assist the
running of Wellington-based concerts. Optionally, you may be asked to travel with the
NZSQ musicians to run front of house for concerts on tour.
e Any other tasks as required.

Skills & Experience
e 1-3years’ experience in marketing, communications or events (arts sector desirable)
e Strong written communication and copywriting skills
e Experience managing or contributing to digital channels (social media, eDMs,
websites)
e Highly organised with strong attention to detail
e Ability to manage multiple tasks and deadlines
e Highly self-motivated and able to take initiative



Execution

Relationships

Personal Attributes

Planning and Organising

Plans and organises
activities and projects to
make best use of time and
resources.

Stakeholder Engagement
and Focus

Builds and maintains
productive relationships with
internal and external
stakeholders, ensuring their
needs are understood and
appropriately responded to.

Adaptability

Displays energy, optimism
and resilience; ensures
effective performance when
faced with ambiguity,
changing environments and
demands.

Analysis and decision-
making

Gathers and evaluates
relevant information to
make sound, timely
decisions that consider
risks, opportunities and
organisational impact.

Effective communication
Communicates clearly and
professionally, translating
complex operational or
financial information into
accessible and actionable
insights.

Health and Safety
Awareness

Promotes a culture where
health and safety are seen
as integral to success. Is
aware of and takes into
account conditions that
affect own and others’
health and safety.

Work Standards &
Accountability

Sets high personal and
professional standards;
consistently gives careful
attention to all the detailed
aspects of the role; shows a
high concern for quality.

Teamwork

Works well as part of a small
team, collaborates, checks in
with others and facilitates
productive relationships
amongst others. Shares
knowledge and supports
others.

Integrity

Acts in a manner that
conveys the principles
important to the NZ String
Quartet, including honesty,
openness, and respect for
others; demonstrates high
standards of ethical
behaviour.

Information and
Knowledge Management
Manages information
systems and data effectively
to support decision-making,
reporting and
organisational learning.

Personal Leadership and
Influence

Builds trust and credibility
through sound judgement,
consistency and a solutions-
focused approach.

Self-Awareness &
Professionalism
Recognises one’s emotions
and feelings and their
effects; recognises the
impact of own behaviour on
others; acts professionally at
all times.

Professional and Technical Knowledge
e Competent with Microsoft 365, Canva, Google Workspace, CRM platforms, ticketing
platforms, and other marketing tools

e Willingness to learn about Te Ao Maori and tikanga Maori how this applies to the
work of the NZ String Quartet

e Understands and keeps up to date with the arts sector, the nuances of the sector and

recognises opportunities within the sector for the NZSQ.




